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Happy New Year HQ readers and welcome to 2017! HQ is excited
for everything planned this year and FINALLY…we get to share the
news with you all! 

    First, as the industry evolves, buyers and vendors (in order to stay 
competitive) have been looking for additional outlets to advertise their
services and products. HQ has the answer! The internet has changed the
way people and businesses shop for and buy products, which is why HQ
has elevated its online presence. This January HQ is launching an 
innovative shopping cart feature that will connect vendors and buyers in
a whole new digital way. Vendors may now utilize this feature and connect
to over 30,000 shops nationwide and buyers now have the ability to 
purchase everything that they need in one easy to use marketplace! 

    In addition, HQ has also stepped into the booming legal marijuana
industry, which is on pace to hit $20 billion in revenue by 2020, 
according to the Marijuana Business Daily.  A bi-monthly supplement
will be available this coming March and will specifically target vendors
who cater to the professional growing companies and dispensaries.  

    And lastly,  HQ will be expanding even further as the publication
moves into the European smoke shop market. A quarterly magazine is
in the works that will duplicate the successful format of the magazine
that's distributed to retailers in the States, but focus on stores in
European countries. Our goal is to build a bridge to the overseas market
for vendors in the U.S. 

    With all of these exciting additions, HQ would like to thank all of our
shop owners and managers and HQ vendors for the encouragement
and support we receive each month! Without all of you, HQ would cease
to be. If you would like any information on the above products, please
email communications@headquest.com for additional details. 

    The HQ team would like to wish everyone a Happy New Year and 
welcomes 2017 and all of its glory! See you all next month at Champs
in Las Vegas! v
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If you're a retailer, wholesaler or distributor in the smoking industry, you mayhave heard of a publication called Headquest. Known by most, simply as
HQ, this monthly trade magazine has earned the right, after nearly two
decades, to claim the title of being the “Official retailer's buying source for
clothing, music, adult novelty, smoke and gift shops worldwide.”

    “The mission of the magazine has always been about bringing the people
together, and to share information to build a stronger community, and to help 
businesses be more successful,” says publisher Ralph Garza.

    The story of HQ begins in the mid-nineties when Garza and business partner
Roger Kay, who has since gone on to develop a successful e-liquid company,
were wholesaling metal pipes as Zone Enterprises. They also owned and 

operated a couple of smoke shops in their hometown of
Albuquerque, New Mexico. You would think that being a 
wholesaler would make replenishing the shelves a simple task,
but back then just the opposite was true. 

    In dealing with the industry, Garza discovered that 
distributors would often pop up with something for sale, and
then suddenly go out of business when they'd made their
money with the inventory they had in stock. It was a hit and
miss game for retailers looking for products for their stores,
and as the internet was just in its infancy, there was no such
thing as online ordering --- everything was still done through
printed catalogs, faxing or calling in orders, and hoping that
everything came together as expected. 

    As wholesalers and retailers, Garza and Kay had amassed a
large resource of store owners and vendors. They thought why
not put the two together. 

    “The plan was to put together sort of a phone book with all
of the information and contacts, and put it out twice a year.
After thinking about it, we decided to make something fresher.
. . we created the concept of a monthly trade magazine (for the
smoke shop industry),” Garza says. “We realized that the
industry needed something like this for it to be able to get out
of the shadows. . . it was a legitimate business, and there was
so much money to be made; it wasn't just a bunch of kids going
into the stores. . . it was everybody.”

    The first few issues of the magazine were put together on a
shoestring budget with Kay dealing with the ads, and Garza,
who has a philosophy degree from Texas Tech, handling editorial.
Initially, they printed some three thousand copies each month
and shipped them out to stores for free --- the same as now,
except that the circulation has grown to well over 15,000.

    Retailers loved the new publication when it was launched.
Some vendors, though, we're upset that somebody was putting
a spotlight on an industry that had operated safely in the 
shadows. Garza's take on it was that many of those vendors
were afraid of the competition, but that would soon change
when they saw the profit that the notoriety could bring.

    “We got so many calls because people were hungry for 
information about the industry,” Garza says. “Because of our
great retailer list, the people who decided to advertise with us
were actually getting good business out of the magazine. 
We actually gave away ads for free just so those people would 
be able to see the positive results of being in the magazine.”

continued on page 58
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Checking in with ID checks

    Age restrictions in legal marijuana states are effectively 
keeping cannabis out of the hands of minors, according to newly
published data in the Journal of Studies of Alcohol and Drugs.
Authors reported, “Compliance with laws restricting marijuana
sales to individuals age 21 years or older with a valid ID 
was extremely high and possibly higher than compliance with
restrictions on alcohol sales.”

Gramps sparking up 

    Self-reported marijuana use by those age 50 and older is
increasing, according to demographic data published in the 
journal Addiction.

     Authors reported that marijuana use was significantly higher
among older males than among females (6.8 percent to 3 
percent). Those respondents who reported suffering from two or
more chronic medical conditions were more likely to use cannabis
than those who did not. According to the authors, given that the
majority of baby boomers have still not yet reached the age 65, we
will likely continue to see the trends continue into the next decade.

Smokin' spoken

    “When (electronic cigarettes) are regulated just like tobacco,
people draw the conclusion that they are just as dangerous. You
didn’t say it, but you didn’t have to. People make that assumption
and you don’t try to disabuse them of it.”
    • Daniel I. Wikler, Harvard ethcist, New York Times

Old McDonald had a hemp farm

    According to a story in the Brown Political Review, the legalization
of industrial hemp could seriously help American farmers as hemp
seed is valued at up to $900 per acre, compared to wheat, which is
valued at $485 per acre. Senator Rand Paul remarked in the article
that the new industry could help replace unproductive land that 
was previously used for tobacco farming and coal mining. “Less
stringent marijuana laws in states across the country play a hand 
in changing people’s attitudes toward industrial hemp; as public
opinions and state laws around marijuana change, people start 
to realize that it doesn’t make much sense to ban its less 
powerful cousin.”

Want to know exactly what's in your weed? 

    A new device, the MyDx Analyzer, provides users with 
information on the amount of THC, CBD, and Terpenes of any
scanned cannabis. Using the CannaDX sensor users will be able
to identify over twenty different terpenes and three different
cannabinoids, as well as pesticides or harmful chemicals in a
cannabis sample. According to the manufacturer
(www.cdxlife.com) by using the MyDx to detect cannabinoid and
terpene ratios coupled with an extensive database of countless
chemical combinations and their associated feelings, smokers
will finally have the ability to find the best chemical profile that
gives them the exact high they desire.

At least there's no bugs. . . 

    Speaking of testing. . . according to an interview in Oregon
Business, the state's cannabis smokers may be partaking in lots
of pesticides. Eric Wendt, Chief Science Officer with Green Leaf
Lab, had the following response when asked about results from
pesticide tests: “We see a lot of great clean product come
through; we also see a lot with 10, 20, 100 times the state limit.
So you’re either doing great or you failed miserably.”

Smokers poor and uneducated

Research published in the Journal of Drug Issues found that
the average drinker has little in common with many marijuana
smokers. “Marijuana use, like that of cigarettes, is concentrated
in lower socio-economic strata, whereas alcohol is a relatively
upscale drug,” according to the study findings. A disproportionate
share of marijuana users were found to be poorer with family
incomes under $25,000 and uneducated with a high school
diploma or less, according to the study.

Firing up at work

New research from the Yale School of Public Health found
state policies surrounding the use of marijuana could have a big
effect on how many people use it. One of the biggest influences?
The right to fire an employee. The study found if state law 
prevented companies from firing employees for using marijuana
on their personal time, the number of users would jump by 
nine percent.   v

HQ
BUSINESS
NEWS

52
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Get familiar
    Luckily for you, approximately 375 million people speak English
around the world, and there are more than 50 English speaking
countries where English is either the official or primary language.
But many countries have populations that speak multiple 
languages. For example, South Africa has 11 official languages,
Singapore and Switzerland have four official languages, and even
our neighbor to the North, Canada, has two official languages
(and no, Canadian isn't one of them). Before you can make a
smooth move into a new market, it's important to know which 
languages are spoken so that you can learn some basic phrases
and begin effective marketing campaigns in your customer’s
native tongue. 

Show respect 
    Getting your message across in a foreign land is YOUR 
responsibility. Don't expect that when you make the call that 
the person on the other end of the line will understand what you 
are saying. If possible, try and target your pitch to specific 
countries so that you can learn their language. If you have a 
translator or somebody on staff that speaks that language then
utilize their skills.

Learn the basics
    Even if you barely made it through high school language class,
you can still learn to say hello, goodbye and thank you in whatever
language is local. A pocket translator is a good investment, and
there are also online apps for learning to speak a foreign language.
With an easy to use interface, Duolingo.com lets you start with simple
words and gradually move to more complex phrases. There’s help
every step of the way as Duolingo points out mistakes and praises
your efforts.

Avoid slang
    The English language is peppered with colorful slang and
metaphors, many of which we use so frequently that they've
become part of our daily life. Dude, cool, awesome, and chill may
make perfect sense to your bro, but the customer in another country
may be left bewildered. 

Ask for clarification
If you are not 100 percent sure you’ve understood what others

say, politely ask for clarification. Avoid assuming you’ve understood
what’s been said. Practice reflective listening to check your own
understanding (e.g. 'So what I hear you saying is...') and use 
open-ended questions to check other people’s understanding. Ask,
'what's your understanding of this process?' instead of 'is that clear?' 

Talk tech
The digital world allows for communicating through text and chat.

A new feature on Android phones allows users to translate text within
any app, meaning users of chat apps such as WhatsApp and
Facebook Messenger will instantly be able to understand someone
speaking in a foreign language. Skype is already an inexpensive way
to call long distance and across the pond, and allows for both voice
and video conferencing. Skype's built-in Translator will help you 
communicate in 8 languages for voice calls, and in more than 50 
languages while instant messaging. Skype Translator uses “machine
learning,” so the more you use it, the more accurate it gets. 

Web-spoken 
    A Gallup survey of language preferences showed that 90 percent
of consumers always visit webs sites in their native language when
given a choice, and 42 percent never purchase services or products
in languages that they don't understand. If you're going after 
overseas customers, you need to make sure your website is 
welcoming. By embedding either the Google Translate Gadget or
Microsoft Translator Web Page Widget on your web pages, you can
provide automated machine translation of your content. 

More than words
    Details, such as date and time, matter. But remember that 
you're not only dealing with different time zones, but also subtle 
differences in how the date is written. Guaranteeing shipping by
5/4/2016, for example, means May 4, 2016 in the U.S., but is April
5, 2016 in the United Kingdom. Not catching this detail would be
“rubbish” to British customers when their package arrives a month
later than expected.  v

HQ KNOWLEDGE

    Sprechen sie geschäft? Hablas de negocios? Anda berbicara bisnis?  Whether you're speaking German, Spanish or Indonesian, talking 
business with customers in other parts of the world can be a challenge when you're expanding your sales overseas. 

    If you can’t communicate with foreign vendors and customers, then how can you expect to grow your brand? And since 96% of the world's
consumers reside outside the United States, you can see why breaking down the language barrier is so important.
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Behind the Scenes continued

    “Overall the magazine became a vehicle to vet companies,” Garza
adds. “If you see a particular company in HQ then you can be assured
that they're going to have good products, good customer service, and are
somebody who you can trust.”
    
    In the early days of the industry, vendors would commonly peddle their
products door-to-door. Retailers had little choice if they ran low on certain
inventory but to wait for the salesman's next visit. If there was an issue. . .
well good luck tracking the seller down to get any kind of resolution. One
of the changes that HQ brought about was the end to that outdated and
frustrating system of doing business.

         “Vendors had to up their game ten-fold because
now retailers had options,” Garza says

    HQ has evolved as the industry has matured. “We're more 
sophisticated and we're proud to be representing the best products and
services available,” Garza says. “I like to think that HQ had something to
do with making business owners and managers more sophisticated 
buyers and business people, and creating a better business model.”

    Speaking of new business models --- as the internet has changed the
way people and businesses shop for and buy products, HQ has elevated
its online presence, and will soon debut an innovative shopping cart 
feature that will connect vendors and buyers in a whole new digital way.

    “With more than 300 wholesalers in the 'Marketplace,' we'll be able to
offer buyers the ability to go onto our website, search through these 
companies, and buy directly from them right there,” Garza explains. “Not
only do we offer vendors the opportunity to reach thirty-thousand stores,
but buyers at those stores will be able to order everything that they need
from one place. . .using the mobile app, they'll be able to conveniently
place orders as they're checking out their inventory.”

    Always on the lookout for new markets, it only made sense that HQ
would step into the booming legal marijuana industry, which is on pace
to hit $20 billion in revenue by 2020, according to the Marijuana
Business Daily.  A bi-monthly supplement catering to dispensaries will
also be available in March, 2017.  

    HQ will be expanding even further as the publication moves into the
European smoke shop market. A quarterly magazine is in the works that
will duplicate the successful format of the magazine that's distributed to
retailers in the States, but focus on stores in European countries. As
Garza points out, not only is the idea to help European retailers, but to
also build a bridge to the overseas market for vendors in the U.S. 

    “We wanted to make the pool larger, and give our advertisers a bigger
audience,” Garza says. “The European smoking community is huge. 
The retailers there are very professional, and while every country has 
different statutes and laws, there is still a very large and busy demand.”

    Despite his ingenuity and far-reaching plans, Garza is a humble leader
who prefers to work behind the scenes. His influence has not gone 
unnoticed though – in 2015 he was recognized as Industry Leader of the
Year by the ASD Market Week Smoke + Vape Influencer Awards. 

    “I like the fact that we're part of an industry that's just now really 
starting to get the positive recognition it deserves. It's something to be
proud of,” Garza says. “It's about making something that's innocuous
available to anyone, and making people realize that you can be a 
responsible smoker and businessperson, and also be part of a 
larger community.”  v
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Jon Taylor gets a real bang out 
of glass blowing.

It was a “shock and awe” experience for Jon when he began going to 
festivals as a teenager, and the pipes he saw just blew him away. Having
never actually even seen a glass blower in action, Jon bought a Red Max
torch, fired it up and began experimenting with his new hobby.

    “I had no idea what I was doing . . . I almost burned down my dad's house,”
Jon says. “The very first thing I made was a pipe. . . it worked, but it was 
hilarious. I went for months making comedically bad pieces.”

    “It was probably five years before anybody showed me anything,” he adds.
“I was just trying to get a feel for it and decipher how it was done by looking
at pictures on the internet.”

    It wasn't until Jon moved from North Carolina to Denver, and worked 
in production studios, turning out tubes on the lathe for Mad Rob and 
Pukin Beagle, that his game really took off. His next aim was something 
more artistic.

continued on page 72
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It was over twenty years since the Sentencing Reform Act of 1984 was adopted by Congress when the Supreme Court called the
matter of United States v. Booker in 2005.  Freddie Joe Booker was arrested in Wisconsin in 2003 on federal drug charges relating
to the distribution of crack cocaine.  Mr. Booker’s guilt was not in doubt, he admitted to selling crack to law enforcement officers
long prior to America’s highest court hearing his case.  Mr. Booker’s question was whether the sentence imposed by the trial court
was constitutional.

    What is important as it pertains to sentencing guidelines is what happened after Mr. Booker was sentenced.  He appealed
his sentence to the Seventh Circuit Court of Appeals claiming that his Sixth Amendment Rights were violated due to the 
trial Court imposing a longer sentence than the Guidelines allowed.  The trial court argued that it could do this based on 
“preponderance of evidence” outside of Booker’s criminal history.  The case eventually found its way to the Supreme Court who,
in a split decision, agreed with Mr. Booker.

    The major fallout from Booker took two forms:  First, it affirmed that when applied to sentencing guidelines, the Sixth Amendment 
protects a person from being sentenced on facts not based on a jury’s fact finding.  Second, as a remedy for the Sixth Amendment issues,
the Court found that the Guidelines are advisory rather than mandatory. This new distinction was a vast departure from Congress’s
original intentions with the Sentencing Reform Act and the Anti-Drug Abuse Act which were designed to harshly penalize both
users and distributers of illicit narcotics.  Moreover, the Supreme Court redefining how trial courts may use the Guidelines also
meant that judges would not need to treat the Guidelines as presumptively reasonable, essentially allowing judges to make their
own interpretations on a Defendant’s term of incarceration.

    However, there are still two very important things to remember.  First, the Supreme Court in Booker did not eliminate 
the Guidelines and only allows for judges to deviate from them if good cause is given.  Judges still rely heavily on the Guidelines
when they make their decisions.  Second, the Supreme Court did not eliminate mandatory minimum sentences as outlined by the
Anti-Drug Abuse Act.

    What does this mean for non-violent and/or first time drug offenders in the Federal Courts?  Well, it is a bit of a mixed bag.
On one hand, judges can have lenience towards offenders they do not believe pose a risk to the general public by lowering or 
eliminating a prison term within the confines of the law.  It also means that judges can add extra time if they believe the opposite.
Remember Freddie Joe Booker?  After the Supreme Court’s decision, his case was remanded back to the trial court that 
originally sentenced him to 30 years in prison (more than the 21 years he could have received under the mandatory Guidelines).
In a cruel twist of irony, now that the Guidelines were advisory, he was resentenced to the same 30 year sentence.

continued on page 100

The following is the second of a three-part series discussing the United States federal sentencing guidelines and 
specifically how these guidelines effect nonviolent drug offenders. Part one discussed the background of the guidelines.
Part two addresses how American courts have treated the guidelines. 
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Munson's Emporium officially became Munson's
Emporium in 2012, but the business has been 
around since 2000 when it was known as Nice Guy's

Smoke Shop. 

    Owner Chris Black was 19
years old when he opened his
first smoke shop in Temple,
Texas, and within a couple of
years, he opened another
about 20 minutes away in 
the city of Killeen. You might
think that two successful
stores would be a good thing,
but Black discovered just 
the opposite.

    “What I found was that I was
splitting sales,” he says. “I was
making more money, but also
carrying more overhead and
having to put in more hours.”

    When a spot opened up
right in the middle, in Belton,
he closed the other two doors,
and focussed on one big place. In 2007, he moved again, but
only across the street, to a massive 4,000 square foot building
that he constructed with his own two hands. Much of that
space is devoted to retail, and there is also office space

upstairs along with a seasonally-run hookah lounge and “pro
shop” where smokers can buy whatever they need to continue
the hookah experience at home.

Black never really cared
for the term “smoke shop,” and
since rebranding as Munson's
Emporium (named after his English
bulldog), he says sales numbers
have been better than ever.

“One of the big 
mistakes that people make in
this industry is to pigeonhole
themselves,” Black says. When
you throw 'smoke shop' on your
sign, you've alienated yourself
from a lot of customers --- there
is a lot of money to be made
inside these stores outside of
selling pipes. If you want to be
able to get into other things 
you can sell, such as adult 
merchandise, incense, posters,
games, flags, and a lot of other
different things, then you don't

want 'smoke shop' as part of your name. The customers may 
want to come and buy those other things but don't want to be
associated with going to a smoke shop.”

continued on page 74
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Glass Blowing continued

    “I like using the lathe to put stuff together,” Jon says, “but now 
that I'm on the bench, every piece is different and I'm able to express
myself more.”

    As much of a passion as Jon has for smoking and glass, he's 
always been a big gun guy and enjoys shooting. He combines all 
those interests now in his art.

    “Bringing guns into the smoking scene is kind of a weird, funny, 
controversial thing because in some states you can't even get a 
concealed carry permit if you're a medical marijuana patient,” Jon says.
“I can't make everyone love (guns) but a lot of people do, and there are
also people who are just into it as an artistic statement.”

    The guns Jon makes may not shoot bullets, but they definitely have
functionality. Each of the glass rigs is equipped with a female joint so the
user can throw in a banger or slide. Pistols, which are patterned after a
.45, have a joint on the backside just below the hammer, and you smoke
by hitting on the barrel. One of the cool features he's incorporated is UV
glass to create night-vision sights.

continued on page 78
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Shop of the Month continued

    Along with hookahs and shisha, Munson's sells every kind of 
traditional pipe imaginable from old school wood and metal to the most
innovate glass rigs. Stash cans are another big seller. There's also a
full-on adult section with everything from lubes and games to erotic
books and movies. 

    There was a time when you could get a tattoo here; it was and still is
a place to stock up on tattoo supplies. Some might think that having 
tattoo supplies available to professional artists as well as hobbyists could
lead to public health issues, but Black, a former tattoo artist himself,
sees it differently – in his view it's about providing a necessary service.

    “There are a lot of tattoo shops around here, and they can order from
a catalog, but buying in bulk means it's more expensive. A lot of guys will
come in and buy just what they need for the week,” Black says. “We see
some amateur tattooers, but if we didn't sell clean sterilized  needles and
disposable tubes, and other hygienic supplies, those people would be
going to do tattoos with the wrong shit.”

continued on page 102
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Groundhog Day (Feb. 2) 
This one is just asking for a fun retail experience. You could come up with a couple sales options in the weeks before the big day, and
let the groundhog determine what kind of savings your customers enjoy. Or maybe you hold a viewing party for the event itself.
Personally, we’ve always loved the Bill Murray-led movie, so perhaps the best option would be to have that playing in the background.
You know, over and over and over and over and over?

The Day the Music Died (Feb. 3)
On Feb. 3, 1959, Buddy Holly, Richie Valens, and the Big Bopper tragically lost their lives in an airplane crash. Bummer, right? But it’s
a great day to remember and celebrate that music. Try playing some of it in your store on this day, perhaps encourage customers to
dress up like that iconic Holly. You could play “American Pie” all day. Or! Hold a contest to see who can bake the best American Pie,
whatever that means. The winner gets 50%.

Valentine’s Day (Feb. 14)
This is a popular, romantic holiday, of course. Chances are, most folks might not want to spend it in your store. But! You can make it
work for you. Hold a Slacker Sale that lets lovebirds stop by for last-minute savings on a treat for their special someone. Or, if you want
to take it in the other direction, hold a Singles Sale. Anyone who’s feeling lonely on this day deserves a little help. Give them big savings
so they can forget about how everyone else is having a fancy dinner.

National Drink Wine Day (Feb. 18)
According to Wikipedia, “Wine (from Latin vinum) is an alcoholic beverage made from fermented grapes, generally Vitis vinifera or 
its hybrids with Vitis labrusca or Vitis rupestris. Grapes ferment without the addition of sugars, acids, enzymes, water, or other 
nutrients,[1] as yeast consumes the sugar in the grapes and converts it to ethanol and carbon dioxide. Different varieties of grapes
and strains of yeasts produce different styles of wine.” But most importantly, it’s delicious, and when you give it to your customers,
they’ll buy more stuff. Trust us on this one.

Presidents Day (Feb. 20)
Who is the best president? Is it George Washington? Abraham Lincoln? Barack Obama? Millard Fillmore? (It’s probably not Millard
Fillmore.) Encourage your customers to dress up as their favorite. Anyone who does so gets to take part in a super special presidents
day sale. Or, if you wanna get intellectual about it, try trivia. People really geek on presidential knowledge, and knowledge is power,
and power means getting 25% off on your favorite stuff. Right?

HQTips

1.

2.

3.

4.

5.

    It’s hard out there for a retail shop. You’ve got customers to serve, bills to pay, appearances to keep up, lights to keep on, vendors to please,
employees to please, and a whole host of other things to take care of that a humble trade publication like Headquest wouldn’t even think of in
an intro to a goofy piece like this. But what we can do is offer some suggestions to help gets folks into your store, buying things and having fun.
That’s the idea of this new monthly column which will detail a handful of promotional sales ideas for your store. Consider them a brainstorm—
a place for jumping off into new ideas that will inject some life into your storefront. And let us know what you think. We’d love to come up with
some suggestions for a theme that makes sense to you.
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    Each of Jon's hand-sculpted “pieces” is designed with its own unique
characteristics.

    “I want them to be similar while at the same time being individual,” 
he says, “Every (real) gun is individual with different grips and sights.”

    “Making guns (with glass) is a challenge because there are a lot of
irregular shapes like squares and angles that the glass really doesn't 
like. . .they're very different from the typical pipe shapes.”

    One of Jon's favorite firearms is the Micro Draco AK-47. His glass 
version consists of a couple dozen different pieces from the barrel and
grip to the magazine and safety lever. He bought his own real-life AK to
make sure everything was to scale.

    “I took measurements as I went, and I would let the pieces cool and
then set them on the rifle and compare,” he says. 

     “Every time I go to make a new style of gun, it's a new challenge,” he adds.
“I put my time into it and make things where there is an evolution. . .
I'd like to be able to make the craziest representation possible like a 
full-scale, three-foot long rifle with attachments and everything.”  v

Taylor Made Glass
Denver, Colorado           instagram.com/jontaylormade

Glass Blowing continued



www.HQMAG.com
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Sunday, January 1 Celebrate those whose last names begin with Z

Monday, January 2 National Run it Up the Flagpole and 

See if Anyone Salutes Day

Tuesday, January 3 Festival of Sleep Day

Wednesday, January 4 Trivia Day

Thursday, January 5 Bird Day

Friday, January 6 Bean Day

Saturday, January 7 Old Rock Day

Sunday, January 8 Bubble Bath Day

Tuesday, January 10 Peculiar People Day

Friday, January 13 National Rubber Duckie Day

Saturday, January 14 National Dress Up Your Pet Day

Monday, January 16 National Nothing Day

Tuesday, January 17 National Ditch New Year's Resolutions Day

Wednesday, January 18 Winnie the Pooh Day

Thursday, January 19 National Popcorn Day

Tuesday, January 24 Beer Can Appreciation Day

Wednesday, January 25 National Opposite Day

Saturday, January 28 Fun at Work Day

Tuesday, January 31 Inspire your Heart with Art Day
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ryOt Utility tOOl    
    You might call it the Swiss army knife for the 420
community—but technically it’s the RYOT Utility Tool.
The durable all-in-one tool has everything a dabber
or smoker needs. Whether it be poking, scraping,
dabbing, scooping, cutting, grinding, drinking or
anything where having the right tool makes all the
difference. The hardened stainless steel lightweight
construction can easily be carried around in your
pocket. Another great innovation by RYOT! 

sales@ryot.com 
ryot.com

Sticky Brick laBS    
Handcrafted in the USA out of beautiful natural hardwood, the Brick

vaporizer by Sticky Bricks produces instant vapor and incredible flavor!
Each of the wooden blocks, which houses the components, easily connect
together with powerful built-in magnets allowing you to easily clean or
reload materials. 

    Top-quality simax borosilicate glass offers pure flavor and increased
durability over standard glass, and the wide mouthpiece offers a big
draw. The Brick is a beautiful example of form following function. 

828.399.0299 
stickybricklabs.com

Primal   
Primal™   is a line of innovative smoking products created for those

seeking a non-tobacco, nicotine-free alternative to traditional smoking
experiences. Primal™’s Herbal Smoking Blend is 100% natural, GMO
FREE-certified, and artisan crafted with the finest ingredients from around
the world. Mallow leaves, red clover flowers, red roses and chamomile
flowers are  carefully blended to create a smooth, satisfying smoking 
experience. Pair the Herbal Smoking Blend with Primal™’s Herbal Wraps
and Herbal Cones, each available in four decadent varieties, to enhance
your smoking. Available through your regional distribution partner or from
HBI, Farehaven or AFG. 

#FeelingPrimal™?
888.965.7432
www.primalbrands.com
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Davinci iQ   
Start the New Year Intelligently! The Davinci IQ’s Smart Path Technology allows

the user to select 4 different temp settings which lets the device automatically 
set the best temperature for your vaping sessions. Pick a setting, use it and enjoy
– it’s that simple and smart. Following our pursuit for perfect vapor, the IQ also is
the only vaporizer that combines 3 different functions – Smart Path mode, Precision
mode and Boost mode. All 3 modes guide the user through a tailored vapor 
experience or can craft their own. Plus, the IQ's Bluetooth smart phone app 
integration allows the user to have full control over their sessions. IQ uses a 100%
ceramic zirconia air path and only the highest quality materials, the mouthpiece
allows the user to draw out the purest flavor you’ll ever taste from a vaporizer.

     Staying true with our innovative legacy on perfecting the purest flavor a vaporizer
can produce, the IQ is definitely one of the best vaporizers you can get your hands on.

Greenlane Distribution    877.292.7660

iai cOrP’S ceramic Water PiPeS   
The eye-catching design and hand painted color finish of the ceramic water

pipes from IAI Corp makes this an attractive piece and a must have for any
serious smoke business. The sturdy, durable build and craftsmanship that
has gone into this pipe ensures smooth clean hits every time. The metal
down-stem and bowl are removable, making this pipe easy to clean and 
maintain. They come in multitudes of color combinations and designs. The
chambers of ceramic bongs come in a wide selection of shapes from reapers
to skulls to abstracts to many figurines.

    But that’s not it! IAI Corp also offers a wide variety of products ranging
from glass water pipes to vaping products and smoking accessories.

www.iaicorporation.com
contact@iaicorporation.com     800.926.3959

OOze   
High-Performance, Best-Value, Discre8on & Easy-Func8onality at Your Finger8ps!

    Whether the consumer has been using vaporizer pens for years or looking to
transi8on, Ooze offers an array of wax pens to fit everyone’s needs. People are
discovering the benefits of vapor vs. smoke causing a boom in sales of concentrates
such as wax & oils. They are now looking for the newest, most innova8ve technology
and accessories which Ooze provides. In addi8on to compe88ve pricing, Ooze Wax
Pens are easy-to use and discrete but never lacking in performance. The affordability
and aOrac8ve packaging is just a bonus for their industry-leading product that’s
backed by a full-warranty.

1.855.OOZE.420   
info@ooze420.com    www.ooze420.com
Follow Us #oozeorlose @ooze420
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Sentencing Guidelines continued

    Since Booker, much of the criticism of the America’s sentencing
structure has focused on the concept of mandatory minimums and
the courts have been no exception.  In 2013, the Supreme Court
ruled in Alleyne v. United States that judges cannot merely increase
a mandatory minimum sentence by their own discretion, but rather
all facts that can influence a mandatory minimum must be presented
to a jury.  The distinction of having a jury find the defendant guilty
of every fact that may trigger a mandatory minimum is an important
departure from previous sentencing practices.  For example, a
defendant charged with possession of over 100 kilograms of 
marijuana faces a minimum of five years of incarceration.  Before
Alleyne, the amount of marijuana possessed by that defendant
would not have to be presented to a jury.  The government 
would only have to prove to a jury that the defendant possessed
marijuana and then the judge could determine if the defendant
possessed the necessary 100 kilograms to trigger a mandatory 
minimum.  After Alleyne, the amount the defendant possessed must
be included in the indictment and a jury must find that the defendant
possessed the requisite amount to trigger the five-year sentence.

    Unlike many issues facing those involved in American politics, 
the concept of mandatory minimums is more philosophical than it
is partisan.  This will be discussed further in part three of this
series, but here it should be pointed out that the courts are not
immune to treating minimums as a point of personal feeling rather
than political leaning. 

    Both Booker and Alleyne were narrow, 5 to 4 decisions in which 
conservative and liberal judges joined together in the majority 
opinions.  Notably in Booker, Justice William Rehnquist, who was
appointed by Richard Nixon and nominated to Chief Justice by
Ronald Reagan, joined with conservative and liberal justices to
ease sentencing guideline restrictions.  And though Rehnquist
would die on the bench shortly after Booker, he made his opinion
on mandatory minimums known, once stating, "Mandatory 
minimum sentences are perhaps a good example of the law of 
unintended consequences… Mandatory minimums impose unduly
harsh punishment for first-time offenders." And when Alleyne, was
heard by the Court, it was another conservative, this time Justice
Clarence Thomas, who joined his liberal counterparts and wrote the
majority opinion.

    Judges do not often come out and speak about their political
opinions, especially at the Supreme Court level.  After all, this is a
group of scholars so stoic that they sit through the entire State of
the Union Address.  Without knowing their personal sentiments
then, one must look to their decisions in cases like Booker and
Alleyne for insights.  Inference can be dangerous, but here it seems
safe to say that the Court is, at the very least, uneasy of allowing
Congress the ability to affect the liberty of United States citizens. 

• Essentially, this means that the judge in the case could deviate
from the charges found in the indictment due to other factors
known to the trial court.  In this case, it was additional crack
that Mr. Booker admitted to possessing. 

• Due to changes in federal sentencing statutes on crack cocaine,
his sentence was eventually reduced to 27 years.  v

Excellent opportunity to own a 19 year established business.

· Manufactures glass and acrylic (tobacco) pipes, and distributes
other similar products sold through smoke shops, music
stores and other similar gift shops. 

· Included are inventory of finished goods and parts, raw 
materials (glass and acrylic), lathes, drill presses, kilns,
compressors, tanks, and racking systems.

Fully operational business, complete with supplier relationships,
experienced staff, functional office, manufacturing and 
warehouse facilities, inventory and customer lists.

Owner is retiring. 2015 revenue $750K; 
terms negotiable.

CAN BE RELOCATED (DELIVERED) TO YOUR LOCATION

For Sale - Turn Key Business
Smoking Pipe Manufacturer / Distributor

FOR SALE
TURN KEY BUSINESS

Smoking Pipe 
manufacturer / Distributor

call Broker: 818-427-6945 
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    No store that caters to smokers would be complete without a selection
of glass smoking accessories. Munson's Emporium offers a huge variety
of pieces from simple spoons to headies. Black supports the independent
glass community, but his observation is that those vendors aren't coming
around with their case of new products as often since they can do ahealthier
business selling directly to buyers online than going the wholesale route.

    One thing you won't find much of at Munson's is import glass – and
that's because of the quality and affordability of “import killers” being
made by American artists. 

    “There are companies like Chameleon, Dynamite Distribution and Crush
Glass where you can go through the first 10 pages of their catalog, and all
of it is money-making glass,” Black says. “For every five-dollar Chinese
hand-pipe, there's a five-dollar one made in America that will blow it off
the shelf. . .the ingenuity of the American glass blower is amazing.”

    The ingenuity of the American businessman is amazing too. Chris takes
a lot of pride in his marketing skills, and makes sure that Munson's is well
represented on social media and the company website is optimized to be
positioned at the top of internet searches. With wife Wendy taking care of
the buying,  Chris is focussed on creating a unique shopping experience.

    “We can all get really hippie about things, throw on a Mexican poncho
and play bongos, but ultimately this is about business,” Black says. 
“In order to make more money, you've got to take something from your
competition. You can take yourself out of some of that just by diversifying
your store which is what we do. . .we're not trying to dominate every market,
it's just about doing smart business.”

    “I've always been competitive and an entrepreneur. . .it's me to the
bone. I could make a million a year with any business, but this one is
special. . . I'm in love with this culture and the people,” he adds. 

    “We get lots of customer who just want to look around. . .there's a lot
going on here; it's a very interesting place and I like that we can show the
community that it's something different.”  v

Munson’s Emporium
Belton, Texas          munsonsemporium.com

Shop of the Month continued





Jen Kirkman doesn’t know what she’s doing. On Hail to the
Freaks, her new album released this past May on A Special
Thing, she calls Obama a nerd, insists the American people
haven’t seen the last of Sarah Palin, calls teenagers dumb and
recounts her wedding preparation in which she had to continually

tell people over and over that she didn’t care what her bridesmaids
wore. While it certainly feels like she’s getting a lot off her chest, the
comedienne/television writer insists she’s basically just winging it up
there. That’s what got her started, after all.

    “I just loved comedy,” she remembers of her first attempts at 
stand-up. “It seemed like people who didn’t were like other grown-ups
who had kids and worried about dressing nicely and all that. I wanted
to stay a kid forever and this seemed like the right lifestyle for that.
I’m very big into just feeling good and doing what I want; I’m not very
calculated or thoughtful about my moves. I just sort of do it.”

    She’s been just sort of doing it for a while now. Her first stand-up
show—“I just told some personal and embarrassing stories and got
off stage,” she said in a recent interview—was in 1997, and it’s only
gotten better since. Her first album, Self Help, arrived in 2006, and
she worked on or wrote for a myriad of television shows over the years,
including Phineas and Ferb, Home Movies, Perfect Couples and Chelsea
Lately. Many know her from her two episodes of Drunk History, in
which she recounts the historical tales of Frederick Douglas and
Washington-owned slave Oney Judge after drinking much wine. Many
more still know her from regular appearances on Paul F. Tompkins’
podcast, The Pod F. Tompkast. But all of this has come with time, and
if it sounds kind of random, that’s because it is. But it’s also comforting
for the person doing it.

    “If I have a specific thought on something—and it can be as 
meaningless as, ‘The best way to tell if I’m drunk is to ask me how
well I think I can sing Michael Jackson’s ‘Man in the Mirror’”—that is
so specific of a personality trait of mine. If people laugh, I only
assume they know exactly what I mean,” Kirkman says. “They do
the same thing and that’s validating and fun and makes me feel like
we are all really similar, which helps me not be a hateful person. 
I feel pretty lucky that I get to do a thing where I sort of almost subtly
ask large groups of people, ‘Hey, do you get me?’ And if they do, 
I feel less alone.”

    Currently, Kirkman is working on a “memoir-ish, funny essay-ish
book about how I’ve never wanted kids and how people have reacted
to that all throughout my life” which will be out sometime next year,
and she left Perfect Couples shortly before its cancellation to rejoin
Chelsea Lately full time, so she’s hardly alone—at least in the literal
sense. But to hear her tell it, she’s also feeling oddly complete. 
In interviews over the years, she’s been pretty hard on previous
versions of herself, but these days, despite not really knowing what
she’s doing, she feels pretty good, overall. Maybe there’s something
to this whole wandering through life, trying out new things and being
open-minded thing.

    “I’m glad to be who I am right now, professionally and personally,”
she says. “I actually like, love and respect myself, and I try not to take
anything too seriously.”  v
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