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The internet has changed the way people and businesses shop
for and buy products, which is why HQ has elevated its online
presence. In addition to being the industry’s number one 
printed publication, HQ is now the official online buyers source
for clothing, music, adult, smoke and gift shops worldwide.

    HQmag’s on-line marketplace (www.HQMag.com) has expanded to
include a fully functional shopping cart feature. Starting in 2017, 
wholesalers will be able to sell products through their HQ marketplace,
now known as MARKETZONE under a personal digital page. Registered
buyers browsing our site will be able to access participating
wholesalers and place orders directly off the HQ Website. 

    Please remember that all buyers and wholesalers must register to
visit the site. This is to ensure that prices are kept confidential from
retail customers and orders can NOT be placed by any other entity,
unless registered as an authorized buyer.

    Orders placed through the MARKETZONE will be forwarded to the
vendor for processing and fulfillment. HQ will NOT act as an affiliate.
Our sole purpose is to act as another source for wholesalers to increase
sales without the addition of more sales people. Wholesalers will be
able to dictate any criteria potential buyers must meet to place an 
on-line order. HQMag.com will host wholesaler sites for FREE. Orders
placed through the MARKETZONE will incur a small processing fee.
Fees are based on the invoice total. The fee structure is as follows:

(Orders under $200 will not accrue a processing fee)
5% for orders $200-$500
4% for orders $500-$1000
3% for orders over $1000

    For more information and submission guidelines, please email
art@headquest.com or communications@headquest.com.

    And for all of our loyal HQ readers out there, please visit www.head-
quest.com for industry news, business tips, shop features and product
promotions! v
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     “The old way of being able to indulge in concentrates
was that you would have to buy expensive glass pieces,
and you would need a torch;  it's almost like a process
to be able to smoke concentrates,” says Ooze's Vince
Ayar. “With our products, we've made it a lot more
affordable and discrete for somebody who wants to get
into dabbing and smoking wax.”

    Having been involved with the “movement” for
many years, Ayar and business partners Danny
Hannawa, Steve Hannawa and George Sinishtaj knew
states legalizing marijuana, especially for medicinal
patients, meant an increase in use of concentrates.

    “As states go legal they allow caregivers to grow
and they get leftovers with a lot of trim. That used to
just be waste, but now they're converting it into
smokeable product in the form of concentrates,” Ayar
points out. “A lot of our first products were vaporizers
for concentrate use, and that was a nice, convenient,

affordable way to get people to start trying concen-
trates without having to invest a ton of money in a rig
and going through the clumsy process of heating it up
with a torch.”

    “It's really cool that (vaping concentrates) has 
gotten to the point where it has,” Ayar adds, “I only
see it getting bigger and bigger.”

    Available from Ooze are five different styles of
water bubbler kits: Hurricane, Sludge, Stretcher XL,
and Weeper and Weeper XL. All  feature a hand blown
glass water bubbler made with a percolator, and dual
quartz titanium splash guard coils designed for 
optimal airflow while avoiding the mess of excess
splatter. The kits also include a 650 mAh battery 3.7
V (lifetime warranty), 5 ml silicone wax container, 6"
stainless steel dabber, and a convenient carrying case.

continued on page 58
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Seeds are growing business

    Global legalization of recreational and medical cannabis has
created a huge demand for seeds, surging to over 830 percent in
2016. Cannabis seed selling requires federal authorization to be
recognized as a legal activity. But if you're immune to red tape,
the Seed Bank Update says there's never been a better time to
let your entrepreneurial spirit spout. 

    “You'll be able to profit, making millions because of the 
massive increase in profits due to the low supply and huge
demand,” notes Seed Bank Update. “It's causing a large spike in
medical marijuana and cannabis seed prices. There's a projected
shortage for the next four years, so you better get on the green
wagon and get rich while helping others.”

Vaping banned in national parks

    Yogi Bear may be stealing pic-i-nic baskets, but he won't be
doing any after lunch vaping. The National Park Service has 
proposed revisions to the regulations that address smoking in
national parks to include the use of electronic cigarettes and
other electronic nicotine delivery systems. 

    "Protecting the health and safety of our visitors and employees
is one of the most critical duties of the National Park Service,"
said Michael Reynolds, Acting Director of the National Park
Service. "It is clear from a recent rule by the Food and Drug
Administration (FDA) and a report by the Surgeon General that
electronic cigarettes are a threat to public health, especially to
the health of young people."

Teens vaping less

    According to the 42nd annual Monitoring the Future study, a
lower percentage of teens reported using electronic cigarettes
and other nicotine-delivery devices in 2016 than the previous
year. This is significant because it is the first time researchers
have found a decrease in teen vaping. Conducted by the
University of Michigan and funded by the National Institute on
Drug Abuse, the study drew on the experiences of more than
45,000 randomly selected students in grades 8, 10 and 12.

Green boom compared to dotcom bubble 

    Marijuana sales grew by an unprecedented 30 percent in
2016 to $6.7 billion as the legal market expands in the U.S. and
Canada, according to a new report by Arcview Market Research.
Analysts are comparing the growth to the dotcom bubble of the
late 1990s and early 2000s. "The only consumer industry 
categories I've seen reach $5 billion in annual spending and then
post anything like 25 percent compound annual growth in the
next five years are cable television (19 percent) in the 1990s and
the broadband internet (29 percent) in the 2000s," ArcView
Research Group's editor-in-chief, Tom Adams, told Forbes.

Marijuana arrests more black than white

    A recent ACLU report found that of the 2.2 million marijuana
arrests between 2001 and 2010, more than 80 percent of them
were for simple possession charges. The report also said black
people were 3.37 times more likely to be arrested for pot than
whites.  v

HQ
BUSINESS
NEWS

Can long term marijuana use make you sick?

    Cannabinoid hyperemesis syndrome, or CHS, can cause dehydration and kidney failure in long term marijuana users. The 
mysterious disease often goes undiagnosed by physicians, especially emergency room physicians, because a patient often has to 
present with similar symptoms on numerous occasions, and have standard imaging tests done, to rule out other possible causes of
their symptoms which include nausea, vomiting and abdominal pain.

    According to a study by an emergency room physician at the University of Colorado Hospital in Aurora, Co., emergency room visits
with a CHS diagnosis almost doubled in two Colorado hospitals since 2009 when the state went legal.

    Hot showers are known to relieve symptoms, but the treatment of choice: quit smoking cannabis. The illness usually resolves within
a few days of stopping use.
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Behind the Scenes continued
    Concentrate vapes are nothing new, and Ayar is the first to admit 
that Ooze didn't completely reinvent the wheel. What Ooze really did to 
set themselves apart from the competition was to put their focus on
affordability and presentation. 

    The Ooze team has combined more than 15 years of experience in the
vaping industry. Where that is an advantage, is that they have developed
relations with reputable manufacturers. 

    “Because of our extensive sourcing knowledge and experience we go
directly to the manufacturers, and in doing so we get rock bottom prices
and are able to pass those savings along to the stores and consumers,”
Ayar says.

    “We've had big name manufacturers come to our booth at trade
shows, and they're kind of upset and tell us that we should be selling our
products for a lot more,” Ayar remarks. “We just smirk and say, 'You do
what you do, and we'll do what we do.'”

    “I love the fact that the margins are good for everyone,” Ayar adds,
“We leave a lot of room for the retailers, so that they will make good
money selling our products.”

    Packaging is as retailer-friendly as the product itself. Rather than a basic
box with a big logo, Ooze showcases their products with actual photos or
cut-out windows so that customers can see the actual devices inside. 

    “When you're selling online (packaging) is not as important because
people are shopping for the product itself,” Ayar says, “but when a
product is going to take up shelf space, it needs to be in good looking,
attractive packaging.”

    It's not just the packaging itself, but also the merchandising. Coming
from the retail world, with 50 years combined experience, the Ooze team
understands the importance of eye-catching product displays for their
attachments, batteries, and accessories that are effective selling tools
yet take up a minimal footprint. 

    “Our goal is to help the products sell faster and better,” Ayar says.
“Sales are going to be ten fold because you've got the products in front
of the customer's face rather than behind the counter making it more of
an impulse buy type item.”

    “Nobody can sell a product better than another individual. We want
the person working behind the counter at a smoke shop to be able to 
recommend our product,” Ayar adds. 

    Concentrates may be where Ooze got their start, but their ultimate
goal is to reach smokers of all preferences. Ooze now offers a dry herb
vape pen – the Drought, as well as accessories, such as a rolling tray with
a built-in grinder, for dry herb smokers. Soon to hit the market is a glass
blunt with an innovative inner slider, and a pocket-size lighter incorporating
a storage container for a pre-rolled joint.

    “When we bring a new product to market we try to make it as unique
as possible,” Ayar says. “We don't want to be known as only a vaporizer
company or a concentrate company – as time progresses we anticipate
carrying tons of different products for all different types of smokers. 

    “When you walk into several smoke shops and you see Ooze on their
shelves, it tells the consumer subconsciously that this is a strong brand
and company.”  v

Ooze   Oak Park, Michigan   ooze420.com
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Bloomington, Indiana isn't exactly the place 
you think of as a mecca for glass art. That's
one of the reasons that Ryan Huffy opened
Volta Glass Studio in 2010 after working as a
glassblower for more than a decade. 

    Back then, Ryan wasn't selling so much at trade
shows, but was going directly to stores, and as the locals
began carrying more import glass, there became a hole
in the market for quality custom pieces. Volta, a glass
gallery with a glass blowing studio where people can
watch the artists in action, was Ryan's answer.

    “It's actually turned into a semi-profitable business,”
Ryan says. “With all the import glass that saturates the
mid-west, people are really seeking us out, and they're
pretty excited about being able to see the process, and
that we're actually making pipes, and not just buying
and reselling other people's work.”

continued on page 72
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HQ KNOWLEDGE

The following is the third and final part of a series discussing the United
States federal sentencing guidelines and specifically how these 
guidelines impact nonviolent drug offenders. Part three discusses 
the executive’s role in the process and what the future may hold.  

    At noon on January 20th, President Obama concluded his second term
and, in a sentence I thought I would never write, Donald J. Trump will
assume the position as our nation’s chief executive.  Much has been made
about this past year’s election and its surprising result.  To be honest, when
I was structuring these articles, I errored in expecting Secretary Clinton to
be taking the oath of office and, as such, would make for a fairly simple
conclusion:  Here’s what Obama did, here is why he did it, and here is why
a Clinton administration is unlikely to waiver far from the mean.  The End.  

    Then November 8th happened and I thought, “Well fuck, I guess 
this article should take a more nuanced approach.”  And that is what I will
strive to provide – to discuss the history of the Obama administration 
pertaining to federal sentencing guidelines and the expectations of a
Trump administration – in a way that objectively explains a complicated
matter rather than one that pontificates a political agenda.  That is my
promise to you and my acknowledgment of your intellect. 

    Barack Obama will be the first president since Lyndon Johnson to leave
office with fewer prisoners in federal custody than when he arrived.  Lower
crime rates have certainly contributed greatly to this.  However, this was no
accident.  The administration has made a conscious effort over the past
eight years to lower a prisoner population in a country who incarcerates
more of their citizens, per capita, than any other country on Earth. 

    President Obama has now commuted the sentences of over 1,000 
federal prisoners, the vast majority of whom were serving sentences for
nonviolent drug offenses.  The number is historic and unprecedented for
modern times.  Moreover, it seems unlikely that the President finished.
This past August, the Justice Department reported that there were over
6,000 petitions under consideration and they were committed to reviewing
all of them before inauguration day.  Given past president’s willingness to
commute or pardon individuals in the waning days of their presidency, 
it would not be surprising if more are granted an early release.

continued on page 80
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If you are a lover of quality American-made glassware and you find
yourself in Loveland, Colorado, then Good Vibes Glass Art is  not to
be missed.

    Sure, Good Vibes is a smoke shop, so they carry the requisite raw
rolling papers, incense, e-cigs, hacky sacks, T-shirts and hats, but
their focus is on functional glass art, scientific glass and bubblers,
skillfully hand-crafted by some of the country’s finest glass artists.

    Good Vibes actually started when owner Ryan Wilson got some
bad vibes. “I went to a smoke shop and spent fifty dollars for a little
sherlock and it was supposed to be a locally-made piece, and I get 

home and accidentally drop it, and it blows up,” he recalls. “I asked
the shop about it, and they were complete dicks.”

    That was enough motivation for Ryan to look into how he could 
do things better. When he opened the Good vibes in 2013, it was 
initially all about American glass, especially pieces made by artists
in Colorado, but the reality of retail soon demanded that he carry
some less expensive imports as well. Still, there's only one small 
display case of China-made pipes, and it serves a purpose of 
educating people about the differences in quality.

continued on page 74
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Glassblowing continued

    “What keeps me interested is doing a broad range of things. I do a 
lot of recyclers and things like that in all kind of styles including 
sandblasting, reticello (criss–crossed cane work), wig-wag and 
honeycomb - I've taken techniques from everything I've seen and 
incorporated it into the work,” Ryan adds. “I come from a family of
craftsmen, and I've worked with wood and steel, but glass turned out to
be the proper medium for me to express myself.”

    No matter the style or how pretty the pipe, function comes first.
Ryan’s approach is to start by sketching out a design and how he wants
it to perform, and from there it really depends on inspiration as to how
the piece ultimately turns out. 

    Quality work starts with quality materials. Ryan sources high-quality
Simax borosilicate for his studio from ABR Imagery right there in
Bloomington.

continued on page 78
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Shop of the Month continued

    Ryan remarks off-handedly that he sold some 4,000 pipes last year,
and among the best sellers are pieces from Michael Crouch and Custom
Creation rigs. 

    “They are extremely quality pieces,” he states. “Michael Crouch has
been blowing glass for about 18 years, and his pipes are thick, durable
pieces with Colorado millies on the sides. All the Custom Creations pieces
are made with heavy wall tubing with puck bases so that the tipping point
it way better. I've sold more Custom Creations than anything else.”

    Being in Colorado – which is quickly becoming a mecca for glass 
blowers, you'd think would be the perfect situation for a smoke shop.
Ryan says there are two ways to think about it.

    “It's actually becoming way more saturated and killing the market for
artists out here because you have all these new people who just want
that dollar bill, and are able to undercut the guy who's been doing it for
ten years,” he says. “As a  retailer, though, it's good because it gives me
a large variety to choose from.”

    On the flipside, Ryan points out that the markup is way higher on
import pieces, and so that's what most other shops go with. 

    “Good Vibes is the one of the only shops in the area that caters to 
customers who want America glass,” he says. “When people are opening
up new shops, they're doing it with import products that everyone already
has, and because we have more variety that's one of the reasons that
we're successful.”

continued on page 87
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Don’t be a fool: April Fool’s Day is an underrated holiday with lots of potential promo opportunities. Hold a trivia contest
where anyone who answers the questions correctly gets 25% off—no savings for fools! Play a trick on your customers and the first 
person to identify it as a Fool’s prank gets access to special discounts. Even just advertising your Fool’s Day shenanigans can lead to
publicity. Get people talking about your store and they’ll advertise for you.

Tax Day: Nobody’s looking forward to this day. But you can be the silver lining to an otherwise gloomy thunderstorm of grief. 
Offer incentives for people who do their taxes early. Maybe make a sliding scale of savings—50% for early birds, 30% for the middle
crew, and 15% for anyone who shows up before the 15th. Maybe give them a tax-free day to help out with their expenses.

Easter: This is another holiday with limitless possibilities. Hide eggs with promotional vouchers in them. Suggest your customers
dress up as the Easter Bunny for special savings. Depending on your clientele, you can have a Zombie Jesus sale with “savings of
undead proportions.” Do you have pastel pipes or otherwise seasonally-colored merchandise? Mark ‘em down for the big day! You
could even package similar or related products in special “easter baskets” for added value and sales.

Get creative for 4/20: The options on this one are only limited by your blissed-out mind, maaaaan. But let’s run through
some examples. You could have a sale on April 20, of course. You could have a week of promotions that happen at 4:20pm every day.
You could offer a special on four specific products for 20% off a piece. Why not mark some items down to $4.20? Maybe have a sale
on the 4th and the 20th? We suggest you take a break, have a smoke, and see what you come up with. There are worse ways to come
up with a promotion.

Arbor Day: Always the last Friday in April, Arbor Day allegedly became sometime in the late 19th century in the wilds of Nebraska.
Known as “the tree planter’s holiday,” it’s an annual celebration wherein good-hearted folks plant millions of trees all over the world.
What does it have to do with your store? Well, something tells us your customers sometimes talk of “smoking trees,” so, well, have a
little fun with it! ;-)

HQTips

1.
2.

3.

4.

5.

It’s hard out there for a retail shop. You’ve got customers to serve, bills to pay, appearances to keep up, lights
to keep on, vendors to please, employees to please, and a whole host of other things to take care of that a
humble trade publication like Headquest wouldn’t even think of in an intro to a goofy piece like this. But what
we can do is offer some suggestions to help gets folks into your store, buying things and having fun. That’s the
idea of this new monthly column which will detail a handful of promotional sales ideas for your store. Consider
them a brainstorm—a place for jumping off into new ideas that will inject some life into your storefront. And let
us know what you think. We’d love to come up with some suggestions for a theme that makes sense to you.
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    As Ryan, points out, even with the best glass there can still be flaws in
the final product, and a sneaky glass blower can hide a lot with color. 
But that's not something he would ever do to compromise his pieces. 

    “When I first learned, there were just three colors on the market, 
and so I learned to make good seals and proper functions because when
you're working with clear you can see the flaws,” Ryan says.

    The market for smoking apparatus’ has changed drastically since 
Ryan first lit up a torch. Electronic vaporizers have seen a huge boom 
in popularity, but Ryan says ultimately glass offers the purest form of 
consumption.

    “With vapes there are still questions about the coils and the soldering
that goes into making them work. You're better off when you're able to get
your heat through a natural sources, and that lends itself to glass being
the delivery method,” Ryan points out.

continued on page 98

Glassblowing continued
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    The ethos behind such a staggering number can be attributed to the Obama Administration’s
commitment to “fairness under the law and the right to earn a second chance,” according to
White House Counsel, Neil Eggleston.  Fairness is difficult to ascertain, but for the President, he
clearly believes that a staggering number of people were railroaded by laws established during
the 1980’s and 90’s, especially when the same crimes committed today would carry a lower
sentence.  This is the pragmatic Obama.  One who believes that the punishment for a crime can
be reevaluated when its punitive elements are also reevaluated.  Take death penalty cases for
instance, should a state that abolishes that sentence still execute its death row inmates?  The
answer has always been no.  In a way, those inmates’ sentences were commuted by law to life
sentences and Obama has taken a similar approach towards drug offenses.

    However, while that fairness test is a tenet of the Obama Administration, it has seemed
unwilling to change the underlying factors that contribute to the commutations in the first
place.  Earlier this year the governors of Rhode Island and Washington petitioned the DEA to
reconsider marijuana’s status as a schedule I narcotic.  The petition was denied by DEA and
the Obama Administration relying on FDA studies that conclude there is no medicinal benefit
from the use of marijuana.  However, the DEA also added that their decision was not based on
the danger of its use.  As for the legal definition, this makes sense – schedule I narcotics 
are reserved for substances with no apparent medical value and are used for recreational 
purposes – and the legality of the administration changing its scheduling without 
congressional approval is a murky area of the law.  This is the practical Obama.  One who will
not go into a lengthy battle with Congress and possibly the courts over a substance that 
is already illegal and is increasingly working its legality out in the states.  The unintended 
consequence is that keeping marijuana a schedule I narcotic still leaves offenders subject to
sentencing a la LSD and heroin.

    As with all transfers of power, a new administration approaches every issue differently 
than its predecessor.  The Trump Administration is, to say the least, unlikely to buck that trend.
For good or bad, attempting to predict the President-elect’s vision can sometimes feel like a
fool’s errand.  Early indications point to Trump relying heavily on his cabinet for policy advice.  
As it pertains to sentencing guidelines and the executive, the role will fall on Senator Jeff
Sessions (R – Alabama) who the President-elect has nominated for Attorney General.

    Senator Sessions has been a longtime critic of the Obama Administration’s justice stances
on everything from drugs to immigration to the government’s refusal to enforce its now defunct
ban on gay marriage.  Many in Washington expect for the Justice Department, which he will head
pending confirmation, will be one of the departments in the Trump cabinet.  This will be a stifling
blow to those on both sides of the aisle who have championed criminal justice reform.   A former
prosecutor, Senator Sessions is a staunch believer in mandatory minimum sentences and
shoring up federal sentencing practices in drug crimes.  It is not yet clear how the new Attorney
General will treat the ongoing trend of states legalizing marijuana.  In December, a group of 
marijuana activists successfully smuggled marijuana into the Capitol Building and met with
Senator Sessions in his office to discuss the medical benefits of marijuana.  Marijuana is
decriminalized in the District of Columbia, however, as the Capitol Building is on federal land, the
activists could have been arrested on possession charges.  One of the activists even rolled a
joint and offered it to the Senator, which he reportedly politely declined.

    Throughout researching this topic, it became clear that the reality of the status on sentencing
in America is that there really isn’t a clear consensus.  Outside of a couple of tweaks to the 
laws by Congress, some Supreme Court cases that allowed judges some more discretion at 
sentencing, and commutations to reflect current laws, very little has been accomplished since
the sweeping reforms of the 1980s.  There is little to suggest those decades old reforms did 
anything to curb drug use and arrests, and while there are coalitions on the right and the left
that are working to make this part of our national discussion, it has yet to gain the traction 
necessary for any meaningful reform.

    America has always prided itself on its fairness under the law, but also has an extensive 
history of the law not being fair to everyone.  Mistakes will happen.  This is a system designed
by men to judge other men and determine a fair consequence.  It is inherently imperfect and
nothing will ever change that.  But if a country, one that locks up far more of its citizens than any
other nation, one that sees justice proudly as one of its central tenets, does not strive to make
an imperfect thing a bit more perfect, then it should not be afforded that pride and its citizens
should not endorse it. v
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    Good Vibes doesn’t sell a lot of expensive headies – most of the fanci-
er pieces are in the  $100 to $200 range. Ryan says people are attract-
ed to the gallery pieces, but nine-out-of-ten times will leave with a pipe
from the $50 case. 

    Even with a focus on glass, Good Vibes still has plenty to offer the
vaping enthusiasts. Space Jam is the best selling e-liquid. Ryan crafted
his own concentrate pen from various components that he knew would
work well together, and that's the set he'll typically recommend.

    That's just one example of Ryan's “customer first” approach to doing
business.

    You don't have a business if you don't have customers. I consider
myself too nice to customers, but I want them to be happy,” he says,
“that ensures they'll say good things about us, and it will gain us 
business in the long run.” 

    It isn't uncommon for Ryan to knock a few bucks off the price for a
regular customer, and if there's ever a defect in a piece of glass, he'll
exchange it no questions asked. Good Vibes is also a member of the
FiveStars loyalty program and rewards frequent customers with free
merchandise and special discounts.

    Good Vibes is a decent size shop with 1,800 square feet of space, and
Ryan knows every inch of the store and every product inside. It's just him,
wife Sarah and one employee running the place, and Ryan says being so
hands-on is one of the smartest moves he's made with the business.

    “This is my baby,” he says. “I really care about my customers and that
they're happy; I think that shows in my attitude with them. I'm meticulous
as hell when it comes to being knowledgeable about what I'm selling. 
We want to give our customers product knowledge that is true rather
than just selling them 'something' and giving them a bunch of bullshit.”

    “I didn't get into the smoke shop business thinking I was going to
make a million. The reward for me is seeing what I've built,” Ryan says,
“my blood, sweat and tears have been put into this thing, and I've been
through some rough times and also had some great years. It's exciting to
meet new customers and hear them talking good about the place.”  v

Good Vibes Glass Art
Loveland, Colorado      goodvibes-glassart.com

Shop of the Month continued
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EZJ
    EZJ revolutionizes the way you roll and fill, allowing
for factory-like precision at home (or anywhere you
go). EZJ rolling system uses a special pen-life device
to roll a perfect cigarette-shaped cone and a unique
filler that packs it with a simple slide. Best of all,
bench tests show that EZJ achieves 4-6 times more
air flow than other pre-rolls. Comes in a stealthy travel
tube that includes everything you need to medicate
on the go.

575.956.9590  • ezj.buzz

XVAPE    
    Utilizing inkless technology, XVape Muse is a
portable vaporizer that not only looks like a pen, but
actually writes like one. James Bond would be envi-
ous! With great airflow and a powerful dual titanium
coil, this stealthy vaporizer hits like a big rig. The kit
also include a coil less ceramic coil. Combining with
three adjustable temperature settings, the XVape
Muse will satisfy your taste for different flavor and size
of clouds.

303.390.1239   • xvapeus.com
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AurorA    
    Dr. Dabber is offering, for a limited time, the award-
winning Aurora wrapped in the stylings of the historic
P-40 Warhawk. The Warhawk was made famous by
the brave Flying Tigers who went into battle with a
now iconic, intimidating shark grin emblazoned on
the noses of their airplanes.

The Aurora is the next generation of vaporizer pen,
pairing innovative features with Dr. Dabber's award
winning 'low heat' technology. A fully magnetic connec-
tion makes for a seamless user experience. Three
carefully calibrated heat settings allow you freedom
to experiment, and a sleek, discreet satin finish keeps
things low-key. In-stock & ready to ship! 

Greenlane Wholesale
877.292.7660

HAkunA 
SuPPly    

Hakuna Supply provides premium cannabis
storage solutions. Built on a problem free philosophy,

Hakuna Supply focuses on four core pillars—Responsibility,
Sustainability, Equality, Integrity. These pillars hold us true to our

vision of creating a sustainable supply chains and products. As impor-
tant as the circle of life is the respect of life. Our ‘No More Worries’ tag line is

our guarantee that any issue that arise will be treated equally and honestly by our
exceptional customer service. So, stop worrying, grab your Hakuna, and join us in our

Problem Free Lifestyle! Hakuna Supply – ‘No More Worries”

818.307.6544
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InHAlE    
    
    "We are the creators of the world first gun hookahs. Our styles are original, heavy duty with
stainless steel and brass inner parts. Our hoses are Egyptian style washable and the packaging is
individual with styrofoam for extra protection. We also introduced a VIP bling bling lined up with
crystal in many different colors."

www.inhaletobacco.com

SourcE EXtrActor
    
    Who needs a drugstore or essential oil distributor when
you can create your own medicine right in your kitchen.
ExtractCraft created the Source as a safe and easy 
counterpart appliance for extracting essential oils at home
from virtually any plant-based material. The innovative
closed-loop system (no smelling up the house!) uses 
vacuum and gentle warming to extract and concentrate
cannabinoids and terpenes for medical and recreational
use. The Source is hella-smart too – it has its own 
blue-tooth controller app!

419.206.1722  • extractcraft.com
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Glass Blowing continued

    The environment surrounding pipe making and the respect for
the craft has changed as well. 

    “It's used to be not something you wanted to make public, and for
the first decade I was hiding out in the woods for the most part. I had
50 acres where I built a shop and nobody messed with me,” Ryan
says.  “Where I'm located in the country, (blowing glass and owning
a gallery) is a legal way for me to be able to support a cause that I
really believe in and not be overstepping any boundaries.” 

Ryan Huffy
www.instagram.com/voltaglassstudio
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T
wenty-nine-year-old John Mulaney is an old soul. Despite his
place as a Saturday Night Live writer/producer and an 
up-and-coming comic, his comedic sensibility is rooted in the
old-dude humor of guys like Woody Allen, Jack Benny and
Bob Newhart, whose albums he listened to avidly as a 

youngster. There was another positive male role model in those days
as well.

    “I think when you’re a kid, you impersonate people that you 
see on TV or in movies or in your real life,” Mulaney says. “And I think,
in a lot of ways, the way I present myself is as someone from a bygone
era. In part, my dad’s an extremely smart guy, and I’m much dumber
than he is, but I copied the way he speaks to some degree—just
having a calm, straightforward delivery. Hopefully, along the way, 
I’ll sound as smart as him sometimes.”

    Mulaney realized fairly early in life that he was destined to entertain.
Watching I Love Lucy, he found himself longing for Ricky Ricardo’s
life working in a nightclub with days off. He took drum lessons, figuring
he’d lead a band someday. Eventually, he’d realize “the mambo
nightlife scene doesn’t really exist anymore,” and turned to another
of his loves, comedy, dreaming of one day performing in a sketch-
comedy group a la some other guys he watched on TV, Monty Python.

    As a kid, he was picked on a good bit as well, but Mulaney 
discovered that through humor, he could control the conversation.
He also started drinking at 13, a habit that would become increasingly
heavy until he gave it up at 23. Unlike many people who drink 
excessively, he managed to get that vice out of his system early,
though it certainly affected his coming of age.

    Mulaney found his way to SNL in 2008, and has since worked his
way up to producer and writer credits on the late-night sketch staple.
It takes a lot of work to get a writing job like this, but even more to
keep it. When Mulaney talks to Paste on a random Wednesday, he’s
been up all night. On Tuesdays, he shows up and starts writing
around 1 p.m. He doesn’t stop until 6 or 7 a.m. on Wednesday
morning, when he takes a one or two-hour nap. Upon waking, he’s
back at it until everything is handed in for the week’s show at 1:30
p.m. Wednesday afternoon. He couldn’t be happier, though.

    Which brings us, of course, to Stefon Zolesky, the anxious, 
flamboyantly gay, Ed Hardy-wearing club-goer, who is fond of 
portmanteaus and Seth Meyers. Zolesky’s Wikipedia entry is about
five times as long as the one for Mulaney, who co-created the 
character with Bill Hader, the cast member who plays him during
his Weekend Update appearances. Stefon is a cultural force,
spawning eyebrow-raising fan fiction and hordes of social-media users
beginning their tweets and Facebook posts with “That thing….” Mulaney
keeps it interesting by switching up Hader’s cue cards before each
appearance, often making him break character for added hilarity.

    Essentially, Mulaney lives two work lives. He writes and produces
at SNL, and during the off-season, he has the luxury of hitting the
road or working on material as a stand-up. He doesn’t think too
far ahead, but it’s not unrealistic to see either of his two paths
successfully existing as his main gig. On New in Town, his second
comedy album released on Comedy Central in January, he turns
the focus on himself to satisfying results. As opposed to the 
material on his debut, The Top Part, New in Town is less “here are
some things a young person has written that are funny and 
unconnected,” and more of a cohesive collection. It’s the sign of
a maturing comedian—even if he’s not yet 30—who’s realized that
he’s his own best material.

    “Starting out, when I was first doing stand-up, I had a lot of jokes
that were random premises,” Mulaney says. “After a while, if you
want to do a lot of stand-up, you have to cull from your real life. At
the same time, I started thinking it was funny the awkward way I
was becoming an adult. In terms of being made fun of, I’ve always
been very lucky all around. I’ve had a very easy life, so it seems like
people should be able to come up to me and say, ‘Fuck you.’”  v





 


















