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D
id you know that alcohol, acetone, and D-Limonene are
among the most common culprits found in cleaning
agents? And that washing out your pipe after cleaning
it might seem to get it clean, but any of the VOCs that
remain are what you’ll be breathing in when you take

your next toke? This is where Klear Kryptonite enters the game– a
clay-based non-abrasive formula engineered and tested to meet 
all state and federal environmental regulations to ensure a safe
cleaning experience for both recreational cannabis users and 
professional cannabis growers and extractors.    Join us as we go
behind the scenes with Klear Solutions to see exactly what you are
missing out on . . . Big Sales!

    Next, check out some “could be grannies”, Zvia Eldar and Vered
Behr as they walk us through their  one-of-a-kind smoke shop in
Manhattan's East Village…Village Grannies! This place is a must
stop shop with beautiful atmosphere, incredible products, and 
amazing prices!

    Lastly, it’s been nearly a year since Congressman Garret first 
introduced HB 1227…a proposal  with bipartisan support that
would  end  federal cannabis prohibition entirely and return the 
decision-making power on the topic to the states.  Please check out
HQ’s follow-up conversation with the cannabis movement’s unlikely
hero in Congress!

Thanks for reading! Cheers until next month.

SPRING IS IN
THE AIR!

Artist Profile CHASE HARDMAN see page 60
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    Size Matters. The biggest and most impres-
sive member of the Twisty™ family, Twisty™
XL. With 8 chambers that hold up to 4 grams,
you can  smoke out all your friends with one
fill. The Twisty™ XL balances perfectly in your
hand like a Cuban cigar, only heavier and more
solid. Just like the other members in
the Twisty™ family, the Twisty™ XL features an
infini-cherry that minimizes the need to relight,
is water-pipe adaptable and is extremely easy
to maintain making it a must-have for those
who like to do it BIG. v

Available now at GSM Distributing Inc.
800-630-9350

www.GSMdistributing.com
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D
izziness, light-headedness, drowsiness, and nausea.
These are not the side effects of smoking too much weed,
but rather some of the symptoms of exposure to volatile
organic compounds (VOCs) used in many commercially
available glass pipe cleaning solutions. Alcohol, acetone,

and D-Limonene are among the most common culprits found in 
cleaning agents. Washing out your pipe after cleaning might seem to
get it clean, but any of these VOCs that remain are what you’ll be
breathing in when you take your next toke. 

    Obviously, you’re not going to smoke out of a dirty pipe. Enter Klear
Kryptonite – a clay-based non-abrasive formula engineered and 
tested to meet all state and federal environmental regulations to
ensure a safe cleaning experience for both recreational cannabis
users and professional cannabis growers and extractors. 

    Not only is Kryptonite the lowest VOC cannabis cleaner on the market
today (<3% VOC) compared to alcohol and acetone, which is 100% VOC,
it is the only cleaner that passed the Colorado Health and Safety Board’s
tests and is used by dispensaries all over the United States to clean 
displays and curing jars.   Furthermore, it meets or exceeds stringent
requirements to be sold in Europe, Canada and Japan.

continued on page 58





Y
ou don’t have to be a movie
mogul, member of congress,
or talk show host to be in dan-
gerous territory when it comes
to allegations of sexual mis-

conduct – as a small business, especially in
an alternative category like a smoke shop,
the casual environment can put manage-
ment, staff and even customers, at risk for
being accused of crossing the line.

    It’s fair to assume that most people don’t
wake up in the morning thinking, "Let's see
how I can harass someone today!" As one
smoke shop owner pointed out, “We have a
really small, tight-knit team, and the jokes
can get risqué, but we haven't had any inter-
nal issues. The customers can sometimes
cause problems with the female employees,
but we've only had to eighty-six a few.”

    Yet people DO engage in behavior, even
inadvertently, that others see as personally
offensive. Simply saying, "I didn't mean it"
will not insulate you from liability. Over the
last 25 years, the EEOC (Equal Employment
Opportunity Commission), and both federal
and state courts have ruled that behavior
that is inappropriate or harassing violates
the law, even when the intent was purely
platonic.

    The most fundamental thing you need 
to know is that sexual harassment is a 
violation of laws—including Title VII of the
Civil Rights Act of 1964—that bans sex 
discrimination in the workplace. HOWEVER ---
federal laws apply to businesses with 15 
or more employees, so be sure to review
state laws and even local city and county
ordinances to see both the ways in which
you are covered and at risk.

    Harassment is defined as unwelcome ver-
bal, written, or physical conduct that creates
a hostile or intimidating work environment.
With regard to sexual harassment, there are
two types. The first is called “quid pro quo” 
(a Latin phrase meaning “something for
something”). This occurs when an employee
is forced to comply with a superior’s sexual
demands in order to secure some economic
benefit, such as a promotion, pay increase, or
continued employment.

    The more common type of harassment is
defined as a hostile work environment. This is
when unwelcomed or pervasive conduct has
the effect of unreasonably interfering with an
individual’s work performance or creates an
offensive work environment. The most flagrant
examples include behaviors such as harmful
or offensive contact, threats, or physical 
exposure. This type of behavior may also be in
violation of criminal law and should be taken
very seriously and handled immediately.

    Sexual harassment isn't limited to 
physicality. It can also involve verbal and 
nonverbal actions, such as making sexual
comments or telling sexual jokes or stories.
As stated earlier, whether the harasser 
actually intended to create a hostile environ-
ment isn't relevant. What matters is that the
victim perceived it as such, and that a 
reasonable person would, too. 

    Though you may not be able to eliminate
all of the risks, you can take steps to manage
liabilities and  conduct business in a more
professional manner. Here are some tips:

Draw the line
Training is required in many states and a

best practice even when not required.

Develop an in-house policy that communi-
cates to your employees that this inappropri-
ate behavior will not be tolerated. Make it
clear that allegations of sexual harassment
in the workplace will be promptly and 
thoroughly investigated with action taken as
appropriate--up to and including termination
of the harasser’s employment. Every state is
different, so it is good to contact a local
employment lawyer to make sure the correct
wording and policy is in place.

Hold EVERYONE to the
same standards

The line between the professional and
personal is often blurred in small businesses
that employ family and friends. This can 
create an overly casual environment with 
few boundaries and where inappropriate
comments and behaviors can easily arise.
Set the standard from the top down and hold
everyone accountable for their actions.

Cover your assets
Just as you would hope your shop is never

struck by a tornado, sometimes bad things
happen. That’s why, especially in today’s liti-
gious climate, it pays to consider Employment
Practices Liability Insurance (EPLI), which
covers sexual harassment, racial discrimina-
tion and wrongful-firing claims.

Use the Grandma rule
If you wouldn’t feel comfortable telling

a joke or acting a certain way in front of 
your grandma, recognize and stop those
inappropriate behaviors in their tracks. 
As another smoke shop owner put it ever 
so delicately, “It doesn't matter if you are
working in a place that sells dongs and
bongs – treat employees and coworkers
with the respect they deserve.” v
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MARIJUANANEWS

Saying no to higher education
While some states have removed criminal penalties for marijuana, and many others have legalized it for medical and -- more

rarely -- recreational use, the drug remains forbidden at colleges around the country. That’s because of a hovering federal threat,
but one that has never been realized -- that the government could yank funding to institutions that disobey the law banning drugs
on college campuses and public schools. H.R.3614 amends the Higher Educational Act of 1965 (HEA) to bar an institution of higher
education from receiving funds or any other Federal financial assistance, including any federally funded or guaranteed student
loans, unless it certifies that it has adopted and implemented a program to prevent the use of illicit drugs and the abuse of alcohol
by students and employees. 

Legalization equals boocoo bucks
Legalizing marijuana nationwide would create at least $132 billion in tax revenue and more than a million new jobs across the

United States in the next decade, according to a new study.

    The study estimates that about 25 percent of the marijuana market will continue to be illicit, and will shrink if the legal 
marketplace is not overly taxed or expensive.

Marijuana ads don’t increase use
Marijuana ads aren’t creating new tokers. That’s one surprising finding of a new study published in the American Journal of

Public Health. Although the researchers determined that exposure to advertising was significantly higher in neighborhoods where
marijuana retailers are located, that such ad reach apparently doesn’t make much of a difference on whether people shop at those
retailers or consume cannabis.

    Among people who saw a marijuana ad within the past 30 days, 53 percent said they have never consumed cannabis, 54.9 
percent described themselves as former users or had “experimented” with the drug and 57.6 percent are current users.

Vaping vitamins?
You can vape everything from coffee to CBD oil. Now you can inhale your morning vitamins.

    VitaStik is one of several new companies promoting the health benefits of vitamin and essential oil enhanced vapor. VitaStick’s
Energizer formula, for instance, is comprised of ginseng, green coffee extract, grapefruit, lemon, and orange essential oils.
According to the VitaStik website, one stick contains 20 servings of Vitamin B12, and roughly one recommended daily dose of
Vitamins A, C, D, E, coenzyme Q10, and collagen. According to the VitaStik website, essential oil vaping is helping thousands of 
people every day who suffer from Anxiety, Stress, Panic Attacks, Headaches, PTSD, and any other related symptoms.

Got the munchies? Ask Jack.
Jack in the Box has teamed up with Snoop Dog to roll out “Merry Munchie Meals”. The special combo box, available for a limited

time in Southern Cali, includes “halfsies” — a side that’s half curly fries and half onion rings — as well as tacos, five “Mini Churros,”
three crispy chicken strips and a soft drink. Cost? You guessed it – $4.20 (plus tax).

Mail not to order
People who buy medical marijuana online may not get exactly what they expect when their package arrives in the mail.

Researchers searched online for medical marijuana products and bought 84 products marketed as containing CBD from 31 
different companies. Overall, 36 products, or 43 percent, had more CBD than was indicated on the label and another 22 products,
or 26 percent, promised more CBD than was actually included. Liquid versions used with vaping devices had inaccurate labels 88
percent of the time, while oils were mislabeled about 55 percent of the time.  v







WWW.HQMAG.COM 55







HQ TRADE MAGAZINE MARCH 201858

Behind the Scenes continued

“When you use (alcohol, acetone, and D-Limonene) to clean
your pipe, and it still has an orange smell, you’re burning that off
and breathing it. With Klear Kryptonite products, once you rinse
the pipe with warm water, there is no chemical residue remaining,”
points out Klear Solutions Director of Sales Gunnther Hamilton.

    Klear Solutions was founded in 2012 by actual professional
engineers intent on developing  environmentally friendly cleaning
products. Their entry into the cannabis industry came unexpectedly
when some of the workers in the lab decided that the products
worked especially well on their personal water pipes. The company
took a closer look to see if there were similar products being sold,
and what they discovered was that the majority of cleaning 
products designed for use with glassware were potentially toxic
and violating EPA regulations.

    Three years went into developing Klear Kryptonite. Along the
way, chemists working with the Colorado-based company lab 
tested different solutions on over a hundred dirty glass pipes to
determine the most effective formula. 

    Klear Kryptonite doesn’t rely on abrasion or harsh chemicals. It
works by coating and bonding with resin builds up – no shaking or
scrubbing; simply let it sit for 30 minutes and rinse it out with hot
water. There are three products available – Kryptonite Original
Formula, which comes in a water-pipe shaped container that can
actually be smoked from when empty; Kryptonite Naked, which 
contains no added dyes or fragrance, and is rated # 1 by industry
leaders including Heavy.com and Hotbox Magazine.com; and
Kryptonite Cannabis Extractor Cleaner, which is specifically engi-
neered for professional growers, connoisseurs, wax artisans and for
cleaning cannabis concentrates and professional cannabis extractors.

    You could say that Klear Solutions has cleaning down to a 
science. They’ve carefully crafted their entire line of products 
to give users the flexibility to clean all of their 420 and 710 
accessories quickly and easily. Kryptonite cleans water pipes,
extraction and dab tools, grinders, oil rigs, resin sinks, storage and
curing jars, bong bowls and slides, and even clothes.

    “When you speak to people who have used the product, they
are truly impressed with how well it works. When we go to trade
shows, vendors who are selling their own cleaning products, will
stop by our booth to pick up a bottle of ours to take home,”
Hamilton says. “Once people try Klear Kryptonite they never go
back to anything else.” v

Klear Solutions
klearkryptonite.com • 855.805.5327

Email: sales@klearkryptonite.com
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C
hase Hardman was advised that the
key to creating the most superific
piece is to draw inspiration from
childhood memories. One of his
fondest is of his grandma hanging

the laundry out to dry on a clothesline using
old-school clothes pins. 

    Making a glass clothes pin seems fairly 
simple, but it took Chase, who also creates
vases, lamp shades, perfume bottles, goblets
and bowls at the local hot shop gallery on the
Southern Oregon Coast, two years to get the
device functioning just right.

continued on page 80
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TOM GARRETT’S
SIMPLE
LEGALIZATION

A follow-up conversation with the cannabis movement’s unlikely
hero in Congress.

    “This nanny state bullshit, it's totalitarianism, it's over-governance...
essentially, the Right says, ‘Hey we're the party of small government,’
but then says, 'By the way, Colorado, you can't have legalized 
marijuana'? No. It's two different big government paradigms; one
that takes your money and thereby your freedom and then the other
one says, 'you can keep more of your money but you're not allowed
to do certain things.’ No. I reject paternalism in all its forms.”

    There’s something different about his demeanor. The calculated,
carefully filtered words of our previous conversation are giving way
to something entirely more visceral. At their core, they’re still 
well-spoken and rarely uttered lightly, but there’s a fraying at the
edges that suggests his first year in Congress has been a sobering
lesson in reality, as if he’s pulled back the curtain on the Wizard to
find a halfwit pulling levers. 

    It’s been nearly a year since Congressman Garrett first 
introduced HB 1227, a measure with bipartisan support that would
end federal cannabis prohibition entirely and return the decision-
making power on the topic to the states.  Since then, despite
Garrett’s best efforts as well as those of his co-sponsor, Tulsi
Gabbard (D-Hawaii) the bill has languished in committee.

    “But why has it languished?” Garrett poses the question, giving
structure to his own soapbox. “Leadership, I think, on both sides of
the aisle—and I think there's a history to back me up on this—has
become hesitant to do the right thing for fear of political fallout.
That's shameful. We're descended from people who knew—didn’t
suspect, but knew—that when they signed the Declaration of
Independence . . . they would be imprisoned, if not hanged. Any
number of founders died broke and penniless, but they were willing
to do the right thing.”

    But then came the Attorney General’s announcement of his
intention to rescind the Cole Memo, thereby removing the one 
flimsy barrier that had previously protected state-sanctioned
cannabis operations from federal prosecution. Senator Cory
Gardner (R-Colorado) spoke up first, taking to the Senate floor to
decry the Attorney General’s move against his home state and
threaten retaliation should Sessions make good on his stated 
intentions. Progressive darling, Cory Booker (D-New Jersey) chimed
in next, introducing a bill of his own that would not only repeal 
federal prohibition, but take the issue a step further by using
Congress’ purse strings to influence states that didn’t legalize. 

    “We reached out to Cory Gardner's office and invited him to 
sponsor legislation that mirrors 1227 in the Senate,” Garrett remarks
when his fellow Republican is mentioned. “They are currently looking
at 1227 and promised to be in touch. The reception was good.”

    As far as the other Cory’s actions, the Congressman is less 
optimistic. “I’m not going to contemplate the bill until it is anything
more than a hypothetical,” he replies bluntly when asked. “It won’t
get out of the Senate.” 

    He has a point. The beauty of Garrett’s bill is in it’s simplicity. It
doesn’t require nervous congressmen from far-right districts to take
a direct stand for the “devil’s lettuce.” It merely restores the 
decision-making power to the state, an ideal straight out of the 
conservative playbook. Booker’s measure, on the other hand, 
would push Congress too far for comfort in the other direction, and
in effect, make a cannabis activist of the federal government. 
It sounds great in rhetoric, but it’s a strategic blunder for those
seeking actual movement on the issue. 

    “Our bill is simple,” he concurs. “It solves the problem and isn’t
impossible to imagine passing.”

    Since Sessions’ announcement, that possibility is moving 
further outside the realm of imagination and into reality. Whether
motivated by principle or fear of political fallout, new sponsors are
now signing onto 1227 in droves at a rate of just over one per day.
With but a nudge from the voters, the bill could very well go to a
vote. For Garrett, there is little doubt of what the outcome would be. 

    “I genuinely believe that if this thing hit the floor tomorrow, 
it would pass with remarkably bipartisan support,” he states 
confidently. 

    Garrett is incredibly candid on the fact that his position on the
issue has evolved over the years. He even volunteers the fact that
he voted against decriminalization as a Virginia State Senator. 
But that was more “because theoretically, we weren’t allowed.” 
Not allowed, meaning the state law would then violate federal law.
As a self-described “law and order guy,” a yes vote just wasn’t an
option for him. 

    “I was just adhering to the rules that were given to us,” he 
qualifies. “Come to find out, the federal government won't change
the law, but they also don't enforce it? What kind of leadership is
that? What kind of example is that? It's insanity.”

    He takes his confession a step further, but not without cause for
redemption. “I'm 45 . . . the first time I heard about ‘medical 
marijuana,’ I was probably 20, and I bet you I laughed out loud. I will
totally bet you that I thought, 'Holy crap. These guys are brilliant.'
But having spent a lot of time listening to a lot of people, I have
every confidence and a sincerely held belief that there are 
legitimate medical arenas in which marijuana and cannabinoids 
are amazingly helpful. And I also believe that we haven't begun 
to scratch the surface.”  v

continued on page 72
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M
anhattan's East Village is
known for its hip, young
crowd. Along with bars,
restaurants and bou-
tiques, this New York

neighborhood is home to Village Grannies,
a one-of-a-kind smoke shop, founded by
Zvia Eldar and Vered Behr - “could be
grannies” who are young at heart.

    “Beautiful environment, beautiful
products, and amazing prices.” That’s
how Eldar and Behr describe this artsy
space. Jewelry designer Behr, and Eldar,
a creative director, working on films,
commercials, and branding, combined
their artistic sensibilities in creating a
lifestyle store where customers can 
interact with the merchandise whereas
in many smoke shops it is locked away in
a showcase or out of reach on a shelf
behind the counter. 

    “We want people to admire the mer-
chandise and to have a relationship with
it,” Eldar says, adding that despite advice
that accidents could happen, so far,
nothing has been broken. “When you put
trust in your customers to respect the
merchandise they act differently.”

    Village Grannies, which more resem-
bles a Pottery Barn than a hippie hangout,
is decorated with funky art, a gold-painted
wall that reads "Life is Beautiful," and a
blue sofa accented with hand-stitched pil-
lows bearing cannabis leaves. There’s a
warm, welcoming vibe, and many of the
glass pieces are displayed on reclaimed
wood shelves – some larger water pipes
are simply lined up along the wall on the
hardwood floor.

continued on page 74
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Simple Legalization continued

Leadership means not worrying about getting re-elected,
not worrying about what people think, but doing
what's right. I'm not a marijuana advocate. I'm an
equal justice advocate. I'm an advocate for empowering
people to make decisions along with physicians for

their best interest.

    I’m the last person to play the race card, but it galls me that
we'll crack down on marijuana at an inner-city high school and
look the other way when the state flagship university has the
smell of weed wafting across the quad.

    I think it's a false paradigm to equate marijuana to heroin,
to crack or powder, to meth . . . I mean, Google search ‘faces
of meth.’ I'm sure you've done it. You talk about something
that takes healthy human beings and consumes them, I mean
it absolutely destroys them in no time flat. I'll walk past people
in places and go, 'Yep. Meth.' 

    It's funny to me because wherever you see the left and right
coming together, it's not moderate Republicans and moderate
Democrats; it's Constitutional conservatives and relatively
extremist progressives, and it’s on things like search anseizure,
FISA and cannabis reform.

    We need to understand the impacts of kratom so that we
can inform people and empower them to make their own 
decisions. But as far as foisting a federal regulatory scheme
on something that literally comes off a tree in Southeast Asia,
I think that's asking for more of the same problems that we're
trying to solve now. I just disagree with it.

    You want examples of complete buffoonery? We were 
passing the Higher Education Authorization Act about a month
ago and a Democratic Congressperson said, 'Can we make
sure we don't turn college into job training?' She said that into
a microphone. Well, what the hell is it? Is it self-fulfillment? 
Are we on the self-actualization phase of Maslow's hierarchy 
of needs?   v

Garrett 
Outtake 
Quotes
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The rationale is that glass is more appealing
displayed on wood than when placed on a glass
shelf because the wood brings out the colors of the
piece. Lighting also plays an important part ---
rather than blanketing the space with harsh fluo-
rescents, track lighting and pendants soften the
ambiance and draw focus to the products. 

    “It shows the quality better and gives the prod-
ucts the respect they deserve,” Eldar explains.

    Every piece of glass is hand-selected by the
grannies at trade shows and from independent
artists. They look for three elements --- design,
quality and affordability. 

    “Everything we sell, from grinders to glass is
high quality – it might not be brand name, but it
has to be made well, Behr points out. “When it
comes to design, we trust our taste --- it also fits our
customers. We have some artists who make spe-
cial pieces just for our store because they know
exactly what we’re looking for.”

continued on page 98
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“You can’t just melt glass into a clothes pin – you have to
cut it, grind it, and fabricate it to the exact specifications
necessary so that the spring fits and works properly. It
wasn’t until I started doing pottery that I got the idea to turn
my pottery wheel into a grinder and was able to grind the
clothes pin into something close to the right shape.”

    Now that Chase has perfected the clothes pins, he
makes them in a variety of sizes and colors. Not only are
they the ultimate headie roach clip, but Chase also attaches
them to pipes where they can be used to hold e-nail cords,
dab tools, Q-tips, and even a ‘fat nug’ that you can pick off
of while you’re smoking.   v

Chase Hardman
@Hardman_Art_Glass
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EmpiRE gLAss    
Having acquired a figurine company that supplied the likes of

Disney and Hallmark back in 1990, the folks at Empire Glass
have been in the boro business longer than a lot of blowers have
been alive. But it wasn't until 2013 that they turned their attention to
pipes and founded Empire Glassworks, a name that is now synonymous with quality
and nearly ubiquitous in the industry.  

    Since then, they’ve been hard at work, employing the streamlined production method they’ve used
for beads and figurines for three decades to raise the bar on quality while maintaining competitive prices
that keep their pieces selling.

    One of Empire’s latest and more popular offerings is the Honeypot Hand Pipe, a vibrantly colorful work of three-dimen-
sional art that boasts nearly as much as sweetness as the sticky herb you might be tempted to put in it. The mouthpiece, made
from green tubing, features raised leaves and connects seamlessly with a deep orange/yellow bowl modeled after a honeycomb
and adorned with a generous helping of intricately sculpted glass bees for that final touch. Even better is Empire's signature
price/value ratio, reflected perfectly here with all of that intricacy available for only $80 MSRP (keystoned). Score.

Empireglassworks.com • info@empireglassworks.com • 714.455.2906

Tell them you saw it in HQ

KLEAR KRyptonitE 
oRiginAL FoRmuLA    

Nobody like dirty glass. KLEAR Kryptonite Original
Formula glass and bong cleaner is the only cleaner
specifically designed for 420 and 710 smokers. This
environmentally-friendly solution is a clay-based
cleaner and contains no acetone, alcohol, salt or
other harsh abrasives. Kryptonite is the lowest VOC
cannabis cleaner on the market today! It works by
coating and bonding with resin builds up – no
shaking or scrubbing; simply let it sit for 30 minutes,
rinse it out with hot water and your glass is sparkling
clean with no harmful chemicals left behind. In
keeping with the “green” theme – when the 270 ml
water pipe shaped bottle is empty it can be recycled
into an actual smoking rig!

klearkryptonite.com
855.805.5327
Email: sales@klearkryptonite.com
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mit 45    
“It’s rocket fuel, baby. Rocket fuel.”

    That’s not marketing hype from a brochure. That was the candid, 
knee-jerk answer from a shop owner when asked, “What’s MIT 45?”

    Bombastic though it may sound, the retort is surprisingly consistent with
the sales figures reported thus far. Only a few months in distribution, the
product has received a blistering response from the market, burning up its
spot on the shelves at a keystoned $18 MSRP with hellfire fury. Many stores
are already reporting sales upwards of a master case per week (120 units). 

    So what is MIT 45, exactly (besides "rocket fuel")? It's a liquid kratom
extract produced in a certified CGMP facility, but don’t think Vivazen or
Kratomite. Think . . . well, rocket fuel. More to the point, think a pure,
unadulterated and unflavored full-spectrum kratom tincture that logs in at
a whopping 45% mitragynine, which, if you're familiar with kratom, you
know is the alkaloid that gives the leaf its magic. The result, according to
those who’ve tried it, is a pronounced effect that kicks in within minutes of
ingestion and takes hours to taper off with no harsh crash or nausea.

High-powered, high volume and high profit; the perfect trifecta. 

www.MIT45.com 385.235.6683 sales@MIT45.com

“got A LightER, bRo?”    
“Oh, I don’t just have a lighter, bro. I have a LighterBro.”
“What’s the LigtherBro, bro?”
“What’s the LighterBro?? Bro. Are you telling me you go around with your
naked Bic showing for everyone to see? Have some decency. Cover your
lighter, Bro. Get a LighterBro.”
“So the LigtherBro is for covering my Bic?”
“Yes, but it doesn’t just cover your Bic; it enhances it. You see, bro, the
LighterBro takes an ordinary Bic lighter and instantly transforms it into a
mini-Swiss Army knife for resourceful smokers. The 420-alloy stainless steel
body slides right over any standard Bic and comes equipped with a blunt-
splitting razor knife, trimming scissors, a poker/dabber that doubles as a
micro screwdriver, and a bottle opener so you can use your LighterBro to
open a lighter brew.”
“But what if I have a small Bic?”
“Not to worry, Bro. You can even make a small Bic a top-notch performer with
the LighterBro Micro. You’ll have to forgo a few of the perks, but you still get
the poker and blade.”
“Well, I was just asking for a friend. I have a full-sized Bic.”
“Well, then you might want to upgrade to the LighterBro Pro, bro. It’s got all
the stuff I already mentioned, plus an extra thirteen tools to ensure your Bic
is never lacking.”
“That sounds great, but what if I don’t have a Bic at all? What if I’m . . . 
Bic-less?”
“Not a problem. The LighterBro fits a Clipper too.”

Lighterbro.com • Sales@LighterBro.com • 805.880.0070
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One thing you won’t find anywhere else are Village Grannies
branded pipes. “They’re especially popular with people who have
found us Facebook and Instagram,” says Eldar. “We have a lot of
tourists who come in and want to take something home with
them as a reminder of their visit.”

    When it comes to customer service, the Grannies approach is
“anybody” can be a customer. 

    “The image that some people have about consumers for
smoking accessories is far from the truth,” Behr says. 

    “What surprised me the most is that families come in together
– parents and grandparents with adult children,” Eldar  adds.
“It’s amazing to see them looking over the store and hearting the
conversations between them.”

    “We love being part of this amazing community,” Behr says.
“Everything is so alive and beautiful . . . we appreciate everything
about it.” v

Village Grannies
New York, New York

facebook.com/villagegrannies
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Oak Grove Market complex
"I know my Oak Grove neighborhood isn’t as hip as the ones down
Ponce or Westside way, but we do have great Mexican, BBQ,
cupcakes, and Mediterranean, [plus] a butcher shop, a vinyl record
shop, a growler store, and two gastropub/farm to table restaurants
all bunched together. The gauntlet is thrown, Old Fourth Ward!"

Star Bar open mic nights, the Hangar, etc.
"The Atlanta comedy scene is exploding. We are always poaching
them to act in our TV shows."

Dad’s Garage
"I can’t even think of a one-line thing for them. I just love them. Go
see them. Not just the improv (which is great)—go see the plays."

Pinewood Studios
"The fact that it is here gives me hope I might get to play a Wookie
extra or something maybe."

Center for Puppetry Arts
"Howmany cities have a full-time center making challenging, inter-
esting, and new works of puppetry? Take that, L.A. and New York!"

The Williams Street Building
(1065 Williams St. N.W.)
"It’s the dinky building in Midtown where I work, and it’s where
Ted Turner started his revolution of cable TV back in the day. 
‘Nuff said."  v

Do you remember “Too Many Cooks?” Of course you do! Here, take a minute, Google it, and them come back. I’ll wait.

*waits*

    You didn’t Google it, did you? SIGH. Let me explain. It’s a dizzyingly repetitive, earwormingly catchy, multi-genre, sitcom-inspired, 
11-minute-mind-fuck vortex, for starters. It’s also an Adult Swim short that ran at 4 a.m. one morning a few years ago, and it was created
by "Squidbillies" and "Your Pretty Face is Going to Hell" writer Casper Kelly, who didn’t expect much at the time. He got about 50 tweets,
was pleased with the response, and went about his life.

Of course, that’s not the end of the story.

    Someone uploaded it to YouTube, and that clip worked its way up to a million views, trending on places like Twitter and Reddit, and
grabbing the attention of countless celebrities. After that, Rolling Stone, Vulture, Entertainment Weekly, and virtually every other media
property came calling. (In one particularly interesting interview, Shutterstock’s blog featured the two guys who composed the music.) As
it turns out, the killer is played by a sweet, down to earth guy in real life. It turns out he’s happy to talk about it, and even more pleased
to shine a light on some other stuff that he loves. So that’s where we took this conversation.

    I asked Kelly for a few of the places around Atlanta that inspire him to make such delightfully weird things like “Too Many Cooks.” 
We did not ask him what kind of drugs he was on when he made it, because we’re adults and that’s a dumb question. Turns out, he loves
comedy, food, entertainment, and creative work environments. Stars: They’re just like us!






















